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 HR professionals use LinkedIn 
network not only to invite potential 

job candidates, but also to intro-
duce themselves and offer their 

services as well as to ask for some 
recommendation.

21 RECRUITER BENEFITS
FROM PERSONAL LINEKDIN NETWORK

services as well as to ask for some recommenda-
tion, or to contact a certain person in a company, 
especially if they have some specific question. We 
can say in short that LinkedIn serves as a channel of 
transmitting or exchange of information between 
interested parties. 

LinkedIn is very popular in HR industry, 
because it is a useful tool which opens door 
to various professionals or business people 
who are always - for us recruiters -   poten-
tial candidates.

The majority of business 
people have their own profile 

on LinkedIn.

The majority of business people have their 
own profile on LinkedIn no matter if their 
purpose is a mere presentation of their 
competences, skills or experience or if their 
aim is a business cooperation or search for 
a new opportunity in the career.

HR professionals use LinkedIn network not 
only to invite potential job candidates, but 
also to introduce themselves and offer their 

Sometimes HR agencies are also targeted by many 
professionals who want a secret career change or a 
certain and definitely discreet change in their com-
pany e.g. if they are looking for a new employee, 
especially if the domain of executive search.



Having in mind that many 
of today's businesses are 
regional or global, Linke-
dIn helps us  to reach po-
tential candidates from 
the different parts of the 
Region or the world as 

Therefore it should be considered as 
some playground for professional 
connections bearing in mind the 
etiquette, because if someone is your 
LinkedIn connection it does not 
mean that he/she is your friend.

Having in mind that many of today's busi-
nesses are regional or global, LinkedIn helps 
us  to reach potential candidates from the 
different parts of the Region or the world as 
well as to obtain relevant information for a 
selection process.

LinkedIn is also a very convenient tool, 
because it allows us to make our own con-
nections, to accept them as well as to ignore 
them.

21 advantages of personal and general LinkedIn
network for recruitment:

well as to obtain relevant infor-
mation for a selection process.

Some people on LinkedIn put effort into making 
complete presentations of who they are and what 
they do which is very useful for an HR professional, 
but it should be always used with an amount of cau-
tion due to credability of information.

WE CHOOSE!

WE
SEARCH!

WE
TARGET!

We can choose individuals whom we like to connect /accept 
or ignore

We have a possibility to advertise our brand, services, open 
positions

We engage and interact with professional community for a 
possible cooperation or business purposes

We have a possibility to obtain information, to make inquiries, 
to find someone/something

1.

2.

3.
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We can identify the right people by find-
ing their profile not only for recruitment 
purposes , but also in order to come 
ready to some meeting or presentation

Sometimes we can  discover the relation-
ships between clients, customers, firms, 

we can see their connections

9.

10.

We can maintain relationships with potential clients who 
sometimes send their questions, comments, suggestions

11.
We can read information about some company (company 
profile) or see their HR needs (some companies advertise their 
vacancies on LinkedIn)

We have a possibility of regional and global communication 
in different branches and industries

We can target specific professionals and reach them easier or 
in a shorter period
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12.

We can have contacts with HR people from different compa-
nies and exchange experience or open the possibility for a 
meeting

We can approach some individuals 
directly and also they can reach us for 
any inquiry which might  be discreet ( 
e.g, an employer is a looking for a new 

employee)
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We can be more visible and recognized 
as an HR agency (organisation and per-
sonal branding) 

We have an opportunity to be involved in 
various topics, or answer some ques-

tions, put some posts

13.

14.

15.

We can be part of some group , organi-
zations, or we can follow someone indi-

vidual or company
16.

We can announce various events to 
people in the industry or use it for  invita-
tions

We can receive recommendations from 
some firms or have endorsements from 
people we know or we don’t (it seems 
that people like that)

17.

We can pick up trends in the marketplace 18.

We can get notifications, when someone changes jobs or an 
inquiry when someone is in search of a new position

19.

We can send various promotional materials or ads to potential 
candidates as an attachment 20.

We can make friends or (rather) business partners who even-
tually can cooperate with us, or help us to spread our business 
for mutual benefits

21.
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